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Consumers Buy Pears For 
Their Flavor

What is the primary reason why you buy pears?

Percent
Flavor 41%
Appearance 24%
Other 12%
Sweet 8%
Juicy 8%
Recipe called for it 4%
Attractive 3%
Total 100%



Consumers Don’t Buy
Pears For Their Flavor

Percent
Flavor 48%
Price 25%
Other 11%
Appearance 10%
Ripeness 7%
Total 100%

What is the primary reason why you 
don’t buy pears?





Ripe





Updated ripening Updated ripening Updated ripening Updated ripening Updated ripening Updated ripening Updated ripening Updated ripening 
guidelines 1996guidelines 1996guidelines 1996guidelines 1996guidelines 1996guidelines 1996guidelines 1996guidelines 1996
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Conditioned Pear Store Test





Tired of an 
inconsistent ripened 
pear program?





Unlocking the flavor



Pear Ripening Literature Review 
and Roundtable



Consistent 

Terminology

• Pre-conditioned

• Conditioned

• Ripened

• Pre-ripened

• Triggered

• Ripe Initiated

• Ready-to-Eat

• Ripe!
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Ripening Room



Mobile Ripening Room



Ripening 
Capsules



Thank You!Thank You!Thank You!Thank You!


